KITKAT DIMOO Blind Box Campaign

TERMS AND CONDITIONS

This promotion is organized by NESTLE Singapore (Pte) Ltd (“NESTLE”) and valid for an on-pack
KITKAT DIMOO promotional box purchase made between 25 July 2025 to 30 Sep 2025 (“Campaign
Period”) while stocks last.

HOW TO PARTICIPATE

1. To participate in this Promotion, during the Period, purchase the promo box from below
participating retailers from 23 July 2025 onwards. The premiums will be available
immediately in the promo box:

Visual Product Within Available at

KITKAT x DIMOO Keychain Promo Box FairPrice

- Cold Storage
Giant
FairPrice Online
Redmart
Pandamart

POP MART 0454

+ 1 random keychain
(3 designs available)

7 Eleven

S o prmaje, hove o VAL

L

POP MART R34+

+ 1 random tote bag
(2 designs available)

2. Al the designs of ‘premiums’ in the promotional box are at random, while stock last.
“premiums” refer to the keychain or totebag in the applicable promo box.

3. Premiums are strictly not exchangeable, whether for cash, credit or other items (including
another Premium) in part or in full.

4. Premiums are redeemed on an “as is” basis, and all warranties and representations are
expressly excluded to the fullest extent possible. NESTLE shall not be responsible for the
quality, merchantability or fitness for any purpose or any other aspect of the Premiums.



NESTLE, shall at all times, not be held liable for any loss, injury, damage, or harm suffered as
a result of availing the Premiums. Each shopper agrees that NESTLE is not and will not be an
agent of any third-party vendor or service provider, and as such any and all disputes about
the quality of the Premiums provided by the vendor shall be solved directly with them.

NESTLE’s decisions on all matters relating to this promotion are final and binding, and no
correspondence will be entertained.

For any enquiries relating to the promotion please contact

Nestlé Consumer Services at toll-free line 800 6011 633 or email
consumer.services_sg@care.nestle.com with subject “Nestlé KITKAT x DIMOO Campaign”.



